Bianca Garcia
Largo FL 33770 (415) 297-4612 Bianca@bemediastudio.com

PROFESSIONAL SUMMARY:

>>DOT driver with Over 15 years of customer service experience in Marketing events, trade
shows and 6 years of tour managing experience.

>>Highly motivated, strong problem solving skills, ability to multi task and prioritize large
amount of workload and pressure, as well as increase pace as workload demands.

>>Motivated self starter that demonstrates a high degree of resourcefulness, initiative and ability
to work in a challenging environment.

>>Proficient user of Adobe Creator, Microsoft Office, Quickbooks, Outlook, Wordpress and POS
systems such as Aloha, Micros and POSI Touch.

My background, work history and achievements have made me a determined person with well-
rounded experience.

EDUCATION: Foothill College/CPCC Major: Photo//Marketing - Associates Degree

Promotional Tour Manager/ Market Manager

This role required extensive travel for work, which included driving branded vehicles with
materials from city to city for events. As Tour Manager it was expected that these events where
put on, managed and maintained efficiently. In addition, it was also necessary to make recap
reports and take photos for clients on a regular basis.

be Media 2016-Currently Employed
Social Media/Marketing Director/Content Creator

e Manage social media planning for execution of marketing strategies and community
management
Bring 20%-80% of more sales and customers
Successfully spearhead campaigns on social media platforms including Facebook,
Twitter, Instagram and tik tok

e Monitor online presence of company's brand and engage with users and strengthening
customer relationships
Produce and edit photo and video for clients and their brands or business Created
concepts for major clients and more

e Facilitate photo and video shoots for portrait clients, real estate clients and commercial
clients and edit all content
Design graphics, logos, manage all voice overs and additional services Manage all ad
campaigns and funnel management.

Biggs Sunflower Seed Tour 2015-2016
¢ Responsible for onsite management and execution of mobile tour
¢ Manage all event logistics — including site visit, set up, branding, and execution strategy
¢ Utilize activation components and consumer engagement tactics, adjusting as needed to



best fit event

Scout and research locations, sampling opportunities and find opportunities for sampling
missions and events

Effectively manage event partners and onsite contacts — adapt to needs and solve onsite
issues

Maintain inventory of event items, products and premiums

Complete event recaps

Take event photos of sampling activation and upload as directed by client

Report to and communicate at all times with the in-office account team and maintain
communication with

client as directed

Embrace, understand and implement client brand strategy

Increase brand awareness and drive trial to purchase

Devise solutions and strategy to best complete client goals

Process timesheets/schedules/team expense reports as directed

Operate a branded vehicle safely and in compliance with company policies and procedures
and all laws and regulations

Maintain condition of vehicle ensuring the vehicle is available for repairs, preventative
maintenance and other needs

Manage Tour Coordinator

Charter Communications College Campus Tour (MajorYOU) Aug. — Sept. 2013

Responsible for onsite management and execution of tour

Effectively manage event partners and on site contacts — adapt to troubleshoot unexpected
situations such as inclement weather, permitting, routing, schedule changes, etc.

Operate branded box truck, driving to each tour location

Manage all event logistics - including site visit, set up, branding, and execution strategy as
needed

Train and manage one Assistant Tour Manager and temporary event staff

Utilize activation components and consumer engagement tactics, adjusting as needed to
best fit event

Maintain inventory of event items, products and premiums

Complete daily recaps, including highlights, photo and video uploads and social media
content

Report to and communicate at all times with the in-office account team and maintain
communication with client as directed

Embrace and understand and implement client brand strategy

Devise solutions and strategy to best complete client goals

Process timesheets/schedules/team expense reports as directed

Operate a branded box truck safely and in compliance with company policies and
procedures and all laws and regulations

Perform regular inspection of vehicle and all equipment

Maintain condition and appearance of vehicle and tour elements in pristine condition,
ensuring the vehicle is available for repairs, preventative maintenance, vehicle washes,
and other needs

Manage travel schedule to ensure on time arrival and activation at all event sites

Participate in weekly status calls



AT&T U-VERSE Tour Manager March 2012- May 2012
e Event MC and Host
¢ Responsible for managing the team, setting up, managing and breaking down event onsite
and engaging with partners and participants
Responsible for booking hotel accommodations and researching best route to each market
Student Organization Coordination and Training
Drive branded Truck and Trailer
Expense Reports and Event Recaps
Allocate items in trailer and manage supplies (orders or T-shirts needed etc)
Manage the registration area leading up to the event
Brand awareness and engagement with consumers
Managed sales, brand ambassadors and employees

Gail and Rice Ongoing Events and Tours
e Set up and break down complicated mobile trailer attraction
Manage Team
Take Photo and Video
Drive branded 24ft truck and Trailer
Managed Brand Ambassadors and employees
Managed End of day recaps
Shoot photo/video footage
Managed Social media pages for tour

Blu Flame Marketing
American Heart Association CPR Tour 2012
e Drive 24ft Truck and trailer
e Set up and break down CPR
e Managed CPR training courses; as well as brand ambassadors and employees
e Engagement with attendees and students with music and other tolls

REFERENCES:

Jason Springer (704) 591-2406
Rebecca Jones — (415) 297-4611
Jason Springer —(937) 684-1241

More references upon request



Brand Experience:

goodys

Reebok

Fuel and a bottle

Under Armour (Superbowl)

AT&T

Monster Energy (Street Team supervisor)
Geico (Redpeg)

3 years of on and off premise liquor promotions
Mazda Ride and drive (3 weeks Manager and product specialist)
Target NASCAR promotion (LEAD 2 weeks)
everyday health obesity convention (Model)

FN Platform Convention (Model)

MAGIC Convention (Model)

Hyundai racetrack promotion (LEAD)

Soul man bus tour (TOUR LEAD)

DUB car show Harley Davidson (LEAD)
NASCAR Race Fans 4 Freedom tour (LEAD)
Charlotte Auto Show(Model)

Frush Brand Ambassador

Momentum Marketing Army Brand Ambassador
BC Powder Promotion

Film "21 Jump Street" Promotion Spring break PCB FL 2012(3
week promotion)

Film "John Carter" Promotion

Coors Light NASCAR Promotion

Jim beam NASCAR Promotion

Oscar Mayer

Coppertone

Bear Naked Granola

Bridgestone (Super bowl)

More...



